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A round the nort h e a s t re g i o n , community 

p ra ctitioners and State leaders in a ra n ge 

of fields—e. g. , t ra n s p o rt at i o n , c riminal justice ,

social serv i ces and public health—are ex p l o ri n g

ways to build co ll a b o rations and develop 

s u p p o rt for their initiat i ve s .

C SA P’s Nort h e a s t Ce nter for the Application of Preve ntion Technologies (CA PT )

wo r ks in the region to effe ct i vely t ra n s fer know l e d ge to the local level and

s t rengthen local capacity to preve nt and re d u ce al cohol and other drug use in

youth ages 12–1 7. Pa rt of Health and Human Deve l o p m e nt P ro g rams at Ed u c at i o n

D eve l o p m e nt Ce nt e r, I n c. ( E D C ) ,N ewto n ,M a s sa c h u s e t t s, the Nort h e a s t CA PT

s e rves the six New England and five mid-Atlantic States to improve substance

abuse preve nt i o n .

Th e re are four key fe at u res of CSA P’s Nort h e a s t CA PT:

• Co ll a b o rat i o n : S u p p o rting co ll ab o ration among State age n cies and among

S t ate partners and nat i o n al orga n i zat i o n s

• S c i e n ce-based preve nt i o n : Tra n s l ating the re s e a rch on preve nt i o n , and apply-

ing this know l e d ge to pro d u ct d eve l o p m e nt ,t ra i n i n g s, and t e c h n i c al assistance

• Systems deve l o p m e nt : I n creasing Stat e s ’c a p a city to support and sustain t h e

a p p l i c ation of effe ct i ve pra ct i ce s

• Te c h n o l o gy: I n creasing access to and use of technology by maintaining a

s t ro n g, u s e r- fri e n dly website t h at o ffers pro d u cts and serv i ce s

This packe t was designed to provide a succi n ct s e t of mat e ri als to help spread t h e

wo rd ab o u t w h at wo r ks in preve ntion and what people can do to support p reve n-

tion t h at wo r ks .

We hope t h at you will share this packe t with co lleagues in your Stat e. When age n c y

l e a d e r s, media re p re s e nt at i ve s, l e g i s l ato r s, S t ate and local decision make r s, p reve nt i o n

p ra ct i t i o n e r s, and ord i n a ry ci t i zens know what does wo r k ,t h ey can co n ce nt rate t h e i r

e ffo rt s, t i m e , and dollars on the preve ntion strategies t h at a re most l ikely to ge t re s u l t s .

The Purpose of this Packet
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O ver a 25-year histo ry of substance abuse preve nt i o n , some 
e ffo rts have paid off and others have not. Re s e a rchers have now
made gre at s t rides in ident i fying effe ct i ve pro g ra m s, s t rat e g i e s,
and pri n ciples t h at fo cus on preve nting and re d u cing substance
abuse and re l ated ri s ky behav i o r s . For the Ce nter for Substance
Abuse Preve ntion (CSA P ) , G a rdner and Brounstein have ident i f i e d
some key pri n ciples of effe ct i ve substance abuse preve nt i o n .1 F ro m
t h e s e , C SA P’s Nort h e a s t CA PT has specified the fo ll owing seve n
e ffe ct i ve preve ntion appro a c h e s :

• Po l i c y

• E n fo rce m e nt

• Co ll a b o rat i o n

• Co m m u n i c at i o n s

• Ed u c at i o n

• Early Int e rve nt i o n

• A l t e rn at i ve s

N o t all strategies are equally stro n g. A ll are more effe ct i ve when
used in co n j u n ction with others. Po l i c y is most e ffe ct i ve if paire d
with co ll a b o rat i o n and co m m u n i c at i o n s . Ed u c at i o n, u s u ally 
i n s u ff i ci e nt to pro d u ce long-lasting change on its own , wo r ks 
b e s t when paired with a strategy such as e n fo rce m e nt of laws
a ga i n s t s e rv i ce to intox i c ated pat rons and sales to minors.
Co m m u n i c at i o n s is most l ikely to be effe ct i ve if combined with
m o re int e ra ct i ve strat e g i e s, such as e d u c at i o n , p o l i c y, a n d /o r
e n fo rce m e nt.

Using multiple strategies in multiple settings, working towa rd 
a few common goal s, o ffers the best c h a n ce to preve nt yo u n g
people from using al co h o l , to b a cco, and other dru g s .

Q. What Works in Substance Abuse Prevention??

A. Seven Key Strategies Are Supported by Research

that Shows They Can Be Effective.

1
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What Is “Science-Based Pre ve n t i o n” ?

S ci e n ce-based preve ntion is an approach to making change.

• I t is guided by seve ral t h e o ries of change :

– I n d i v i d u al change t h e o ri e s, including t h e o ries of addict i o n , ri s k ,
and re s il i e n c y

– I nt ra- and int e ro r ga n i zat i o n al change t h e o ri e s

– Community change t h e o ri e s, including community orga n i z i n g,
policy change , and public health t h e o ri e s

• I t applies ev i d e n ce from ri g o rous eval u ation re s e a rch on preve nt i o n
p ra ct i ce s .

• I t fo ll ows a pro cess of strategic planning t h at fo cuses on int e g rat i n g
t h o u g htful assessment , d e s i g n , i m p l e m e nt at i o n , and eval u at i o n
i nto eve ry pro g ra m .

Multiple strategies 

in multiple settings,

working toward a 

few common goals.
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Public polici e s — l aws and re g u l ations—can be designed to limit a ccess to substance s

and to decrease the problems associ ated with their use. One reason policies work is

t h at t h ey cre ate a change in the env i ro n m e nt itself (in co nt ra s t to effo rts t h at aim at

i n d i v i d u al behavior change ) . Policy strategies are most l ikely to be effe ct i ve if t h ey do

one or more of the fo ll ow i n g :

• Increase the pri ce of al cohol or to b a cco

• S e t the legal blood al cohol co nt e nt ( BAC) limit to 0. 0 8

• S e t the legal BAC limit to 0.00 (or no higher than 0.02) for people under the 

a ge of 21

• P rovide deterre nts to using al cohol or provide ince nt i ves for not u s i n g

• L i m i t the location and density of al cohol re t a il outlets

• Re s t ri ct the use of to b a cco in public and pri vate wo r k p l a ce s

Some env i ro n m e nt al policies are developed and implemented by the gove rn m e nt ,

u s u ally at the State leve l .B u t m a ny other re g u l ations can be put i nto place at t h e

community level to achieve similar goal s . For instance :

• Re s t ri ctions on smoking in public places (e. g. ,m ovie t h e aters and re s t au ra nt s)

• O p e n - co ntainer laws pro h ibiting al cohol consumption in public place s

• Limits on the locat i o n ,d e n s i t y, and hours of operation of liquor sto re s

• Rules gove rning the use and place m e nt of ci ga rette vending machines

• Re g u l ations on adve rtising and billb o a rd place m e nt in the community 

Institutions or orga n i zations can implement ce rtain env i ro n m e nt al polici e s ; fo r

exa m p l e , companies can declare t h e m s e l ves to be smoke - free wo r k p l a ce s, and uni-

versities can decline to serve al cohol at their funct i o n s .

Policy Fact Sheet



A stroll t h rough almost a ny inner-c i t y

neighborhood demonstrates what

re s e a rchers know to be t r u e : A l cohol and

to b a cco billboards sat u rate many co m m u-

n i t i e s, p a rticularly urban and less aff l u e nt

communities t h at lack the zoning re g u l a-

tions or neighborhood mobilization to ke e p

such billboards out. On one of these wa l ks,

i t would be hard to miss the images of

at t ra ct i ve people, often people of co l o r,

p o rt rayed as sex y, we a l t hy, and happy. Yo u

m i g ht also notice amusing, friendly chara c-

t e r s, such as the Budweiser Frogs or, u nt i l

re ce nt l y, Joe Ca m e l .

I t is impossible to shield children from t h e s e

i m a ge s .U n l i ke t e l evision or ra d i o, b i l l b o a rd s

c a n n o t be turned off. A n d ,u n l i ke print a d s,

t h ey cannot be re s t r i cted to adult- t a rge t e d

m a ga z i n e s . In fa ct ,m a ny activists charge

t h at a l cohol and to b a cco billboards deliber-

ately t a rge t c h i l d ren by using cartoon char-

a cters and talking animals. One study in 

an urban Latino community found t h at c h i l-

d ren passed as many as 60 alcohol adve r-

t i s e m e nts on their way to school eve ry day.3

B a l t i m o re , one of the first communities to

i m p l e m e nt local ord i n a n ces aga i n s t o u td o o r

a d ve rtising of alcohol and to b a cco, b e c a m e

the t a rge t of a laws u i t by Anheuser- B u s c h ,

the wo r l d ’s large s t b rewe r. A co m p a ny

s p o kesperson warned t h at the brewe r

would “ v i go rously defend our right to adve r-

tise to adult consumers t h ro u g h o u t t h e

n ation and in all media.” A n h e u s e r- B u s c h’s

l aw yers argued t h at a l cohol is a legal pro d-

u ct , and t h e re fo re its adve rtising should not

be t re ated diffe re ntly from any other fo r m

of adve rt i s i n g. The co u rt d i s a g re e d ,b a s i n g

its decision on a pre ce d e nt s e t by the U. S.

S u p reme Co u rt in 1980, a l l owing re g u l at i o n s

to re s t r i ct co m m e rcial speech under ce rt a i n

co n d i t i o n s . The ruling in A n h e u s e r-Busch v.

S c h m o ke found t h at the ord i n a n ce was lega l

for seve ral re a s o n s, including the fo l l ow i n g :

• B a l t i m o re ’s goal of pro t e cting the we l fa re

and t e m p e ra n ce of children was in t h e

gove r n m e nt’s int e re s t.

• The ban was limited to areas in the city

w h e re children we re likely to be pre s e nt.

• The re g u l ations did not l i m i t the co m p a-

ny ’s ability to adve rtise in other ve n u e s .

• B i l l b o a rds are an appro p r i ate t a rge t fo r

re g u l ation because of their int r u s i ve n e s s

in a co m m u n i t y.

• C h i l d ren deserve special pro t e ctions fro m

a gg re s s i ve marketing pra ct i ce s .

A n h e u s e r-Busch appealed the decision in

A n h e u s e r-Busch v. S c h m o ke, b u t i t wa s

upheld by the Fo u rth Circ u i t Co u rt of

A p p e a l s . The brewer then appealed to t h e

S u p reme Co u rt , which refused to hear t h e

c a s e. I t is likely t h at the Supreme Co u rt w i l l

eve ntually hear a case on the rights of

co m m e rcial speech with re s p e ct to pro d-

u cts t h at a re illegal for childre n . For now,

h oweve r, t wo lower co u rts have stood in

favor of Baltimore , and other cities are fo l-

l owing its lead.

Policy Illustration

Officials Pass Ordinances Restricting Outdoor

Tobacco and Alcohol Advertising2
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If laws and re g u l ations are act u ally going to deter people and businesses from ill e gal

b e h av i o r s, t h ey must be accompanied by significant p e n alties and t h ey must b e

e n fo rce d ,t h rough surve ill a n ce , community polici n g, and arre s t s .M a ny more people

would speed if speeding t i c kets co s t only $5 or if police didn’ t use radar guns. I n s t e a d ,

d ri vers who might o t h e rwise speed are deterred by the possib ility of being pulled ove r

and re ceiving a big fine and insura n ce penal t i e s .

E n fo rce m e nt s t rategies are most l ikely to be effe ct i ve if t h ey do one or more 

of the fo ll ow i n g :

• E n s u re t h at re t a ilers comply with minimum purchase age laws for to b a cco and

al co h o l

• L i m i t d riving pri v il e ges for those who violate minimum purchase age laws

• L i m i t d riving pri v il e ges for those cau g ht d riving under the influence (DUI) 

of al cohol or other dru g s

• I nvo l ve public enfo rce m e nt of impaired driving laws

• Pair enfo rce m e nt of the laws aga i n s t s e rv i ce to intox i c ated pat rons and sales 

to minors with server t ra i n i n g

• E m p l oy ci t i zen surve ill a n ce and nuisa n ce ab at e m e nt p ro g ra m s

M a ny of the laws designed to re d u ce the problems of al co h o l , to b a cco, and other

d rug use—e. g. , minimum purchase ages for al cohol and to b a cco, D UI and ze ro -

to l e ra n ce laws, and laws aga i n s t possession and sales of ill i ci t d ru g s — a re not

e n fo rced or are enfo rced only spora d i c all y. In some Stat e s, we ak penalties for 

b re aking these laws do not a ct as deterre nt s . If a liquor sto re makes $400 a mont h

from sales to minors but gets cau g ht and fined $1,000 only once a ye a r, those sal e s

a re still pro f i t ab l e. On the other hand, if the fine was increased to $5,0 0 0, or t h e

l ike l ihood of being cau g ht i n creased to approx i m ately once a mont h , the sto re

would pro b ably change its pra ct i ce.

J u s t as the like l ihood of being cau g ht i n f l u e n ces people’s decisions to obey the law,

so does their p e rception of the chances of being cau g ht. For exa m p l e ,i t has been

e s t i m ated t h at the pro b ab ility of a dri ver with a BAC of more than 0.10 perce nt

being arrested is approx i m ately 1 in 1,500—in other wo rd s, ex t remely low. Some 

people re frain from driving under the influence only for fear of being cau g ht ; if t h ey

a ct u ally knew the low pro b ab il i t y, t h ey might be more inclined to go ahead and

d ri ve. H oweve r, s u rveys show t h at d ri ver perceptions of the odds of being cau g ht a re

closer to 1 in 10.4

The idea t h at p e rce i ved ri s k deters cri m i n al behavior has led to initiat i ves designed to

i m p rove awa reness of laws and law enfo rce m e nt , such as the fo ll ow i n g :

• H i g hway postings t h at n o t i fy dri vers of helicopter speed pat ro l s

• Empty police cars parked on the roadside to act as speed t rap decoys

• Highly visible roadside sobriety checkpoint s

• B illb o a rds and public serv i ce announce m e nts t h at d e s cribe penalties for ce rt a i n

o ffenses 

6
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Ze ro - to l e ra n ce laws ex i s t in eve ry State and

the District of Co l u m b i a .6 These laws make

i t i l l e gal for youth under the age of 21 to

d r i ve after consuming any alcohol at a l l

(usually measured as a BAC of 0.02 per-

ce nt ) . Under ze ro to l e ra n ce ,p o l i ce off i ce r s

m ay re q u i re a bre ath t e s t f rom any drive r

under 21 who t h ey suspect m ay have been

d r i n k i n g ; the law does not re q u i re t h at t h e

off i cer have probable cause to suspect

a ctual impairment. D r i vers who are fo u n d

to have consumed alcohol may have t h e i r

d r i ve r ’s licenses revo ked or suspended.

The Co n n e ct i c u t Coalition to Sto p

U n d e ra ge Drinking re ce ntly joined fo rce s

with the State Depart m e nt of

Tra n s p o rt ation to increase public awa re-

ness about t wo sets of laws : the ze ro - to l e r-

a n ce laws passed in Co n n e ct i c u t in 1995,

and re l ated laws aga i n s t p roviding minors

with alco h o l , for which pare nts or other

adults can be fined up to $1,500 or go to

jail for up to 18 mont h s .7 While these laws

h ave been on the books for more t h a n

t h ree ye a r s, u ntil re ce ntly t h ey we re not

s t r i ctly enfo rce d .

The Co a l i t i o n’s campaign focuses much of

its at t e ntion on outreach to local police

d e p a rt m e nt s, e n co u raging them to ambi-

tiously enfo rce ze ro - to l e ra n ce laws and

l aws t h at m a ke it i l l e gal to provide alco h o l

to minors.8 The Coalition has pro d u ced a

series of print ads for news p a p e r s, p o s t e r s

for community orga n i zat i o n s, an outd o o r

b i l l b o a rd message , and t wo public serv i ce

m e s s a ges to be played on the ra d i o. I t h a s

also submitted many articles about t h e

campaign to newspapers t h ro u g h o u t

Co n n e ct i c u t. The ads and articles describe

the laws and their penalties, as well as t h e

d a n gers of undera ge drinking and driving.

The int e ntion of this media barra ge is to

d ra m atically increase awa reness of t h e

l aws ; studies show t h at such laws are par-

ticularly effe ct i ve in reducing undera ge

drinking and driving when t h ey have been

amply publicize d .9

A cco rding to the Co a l i t i o n’s pro j e ct d i re c-

to r, the campaign is looking to achieve sev-

e ral outco m e s .1 0 The most o bvious is to

i n c rease co m p l i a n ce by raising awa re n e s s

of the Stat e ’s undera ge drinking laws .

Fu rt h e r m o re , by calling at t e ntion to t h e

d a n gers of drinking and driving, the cam-

paign hopes to increase public support fo r

e n fo rce m e nt of these laws . Po l i ce and

other law enfo rce m e nt officials are more

l i kely to arre s t or co nv i ct offenders or

revo ke lice n s e s, if t h e re is a clear public

m a n d ate to enfo rce youth drinking and

driving laws .

Enforcement Illustration

Coalition Seeks to Raise Perceived Risk of

Underage Drinking5
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If individual members of a community can do many things to help preve nt s u b s t a n ce

ab u s e ,g roups of people—working to gether—can have an even gre ater effe ct.

“Co ll ab o ration is a mutually benefici al and we ll-defined re l ationship ent e red into by

t wo or more orga n i zations to achieve results t h ey are more likely to achieve to ge t h e r

than al o n e , ” say t wo ex p e rts on co ll ab o rat i o n .1 1

Co m m u n i t y, i nt e ra ge n c y, and int ra - a gency co ll ab o rations are t h ree common t yp e s .

Co ll ab o rations often begin with just i n fo rm al netwo r k i n g. A ge n cies may nex t d eve l o p

co o p e rat i ve agre e m e nts and share info rm at i o n ,b u t n o t define a shared mission or

s t ru ct u re. Th ey may then move into a phase of co o rd i n ation t h at includes some

planning and division of ro l e s . Ul t i m at e l y, these partners may arri ve at a full co ll ab o-

rat i o n , which may include a shared mission stat e m e nt and set of goal s ;i nt e ra ge n c y

a g re e m e nts t h at s p e ll out t a s ks and re s p o n s ib ilities for each member age n c y; co m-

m i t m e nts of re s o u rce s ; and revised polici e s, p ro ce d u re s, and systems (e. g. , for re co rd -

keeping) t h at a re co m p at ible and mutually support i n g.

One study of orga n i zations across Stat e s, each invo l ved in at l e a s t one co ll ab o rat i o n ,

i d e ntified these chara ct e ristics of an effe ct i ve part n e r s h i p :1 2

• The co ll ab o ration addresses an import a nt need and has broad support a n d

i nvo l ve m e nt from the co m m u n i t y.

• Membership is inclusive (8 to 14 partners is not u n u s u al ) .

• D e ci s i o n - m aking is share d ;d e cisions are made by the gro u p, n o t by a small cadre

or one person.

• Members fo cus on how to work we ll to ge t h e r: Th ey are committed to t aking t i m e

and building t ru s t , and t h ey see the co ll ab o ration as a long-term effo rt.

• Pa rt i ci p a nts are fre q u e ntly re q u i red to change the way t h ey do t h i n g s .

Collaboration Fact Sheet



N u i s a n ce abat e m e nt has been part of co m-

mon law since the 16th ce nt u ry. M e m b e r s

of the Butcher’s Hill community of

B a l t i m o re put this common law to go o d

u s e. An abandoned house in their neigh-

borhood had become a magnet for drug

u s e , drug sales, and other criminal act i v i-

t i e s . After notifying the owner t h at t h ey

would board up the pro p e rty if he failed to

do so, a group of re s i d e nts sealed off all

possible ent ra n ces to the house, using co n-

s t r u ction techniques specifically deve l o p e d

to keep buildings secure from t re s p a s s e r s .

T h ey also cleaned the ya rd and sealed t h e

e nt ra n ce to the pro p e rt y. Community re s i-

d e nts then sued the owner for the co s t of

labor and materials— approx i m at e l y

$ 3 50—and the District Co u rt awa rd e d

them the full amount. The group now

plans to use this technique to clean up

other drug houses in their co m m u n i t y.

This co n ce p t can be applied to any va c a nt

p ro p e rty t h at c re ates a nuisance to neigh-

bors by int e rfering with their right to t h e

q u i e t e n j oy m e nt of their own living space.

A pro p e rty might reasonably be co n s i d e re d

a nuisance if, for exa m p l e ,i t is used fo r

drug dealing, has become infested with

i n s e cts or ro d e nt s, or otherwise pre s e nts 

a physical danger or health t h re at to 

n e i g h b o r s .

A ny neighbor of such a pro p e rt y, w h e t h e r

an individual person or gro u p, b u s i n e s s

ow n e r, c h u rc h , or other entity in the vicinity

of the nuisance , can sue the owner of t h e

p ro p e rt y. N u i s a n ce abat e m e nt l aw pro-

vides t h at as long as the neighbors prov i d e

a d e q u ate notice to the pro p e rty ow n e r,

b e h ave re a s o n a b l y, and do not disturb t h e

p e a ce , t h ey have the right to deal with t h e

n u i s a n ce in an appro p r i ate fashion if t h e

owner does not, and then sue the ow n e r

for the co s t of remedying the nuisance ;t h e

co u rt then has the authority to order t h e

owner to re p ay those co s t s . “A b at i n g ”t h e

n u i s a n ce might include cleaning up t h e

ya rd around the pro p e rt y, b o a rding up t h e

b u i l d i n g, or turning off the wat e r.

The pro cess an individual, g ro u p, or busi-

ness should fo l l ow for this type of nuisance

a b at e m e nt is as fo l l ows :

1 . I d e nt i fy the nuisance pro p e rt y.

2 .G ather ev i d e n ce , such as: Who owns t h e

p ro p e rty? W h at is the nuisance? Are t h e

p o l i ce awa re of the problem? Has t h e

p ro p e rty been raided by the police?  

3 .G i ve the owner notice and re q u e s t t h at

the nuisance be abat e d .

4.After a reasonable amount of t i m e ,t a ke

a ction to abate the nuisance.

5. Sue the owner for the co s t of the act i o n .

Collaboration Illustration

Community Group Uses Nuisance Abatement Laws

to Clean up the Neighborhood13
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Public perceptions ab o u t al co h o l , to b a cco, and other drugs play a significant role in t h e

use of these substance s . Famous actors are photo g raphed holding ci ga rettes or lat e l y,

ci ga r s, w h ile many rock stars glamori ze drug and al cohol use—glamori zation of, fo r

exa m p l e , smoking has been linked to an increase in youth to b a cco use. Po l i ci e s

re s t ri cting to b a cco and al cohol adve rtising can begin to re d u ce the flood of positive

p o rt rayals of substance use t h at a s saults us. Lo b bying groups and other co ll ab o rat i ve

e ffo rts can enco u ra ge the t e l evision and film industries to limit their port rayals of

d ri n k i n g, smoking hero e s .

Co m m u n i c ation strategies are more likely to be effe ct i ve if t h ey do one or more of

the fo ll ow i n g :

• Reach many people in the co m m u n i t y

• P re s e nt m e s sa ges t h at a p p e al to the motives of young people for using 

s u b s t a n ce s, or refute their perceptions of substance ab u s e

• P l a ce messa ges where young people are likely to see and hear t h e m

• Ta ilor messa ges to the part i cular au d i e n ce

• Avoid the use of au t h o rity figures and admonishment s, as we ll as the 

d e m o n s t ration of harmful substance s

Four t ypes of co m m u n i c ations activities can help educate the public ab o u t the re al

d a n gers of substance ab u s e :

• Public educat i o n campaigns at t e m p t to increase know l e d ge and awa reness of 

a part i cular health issue. A campaign can co m m u n i c ate info rm ation ab o u t

p e r s o n al risk fa cto r s, or publici ze new laws or pro g rams t h at p romote pro t e ct i ve

b e h av i o r s . Campaigns can t a r ge t a wide ra n ge of people, including yo u t h ,p a re nt s,

t e a c h e r s, and others invo l ved in the lives of yo u t h .

• Social marke t i n g campaigns apply techniques t h at h ave been successful in t h e

field of co m m e rci al adve rtising to adva n ce soci al and public health cau s e s . Th e s e

campaigns t ry to co nv i n ce the public to adopt a new behavior (such as we a ri n g

s e at belts or using co n d o m s) by showing them the benefit t h ey will re ce i ve in

re t u rn (e. g. ,p ro t e ction in a car acci d e nt , or avo i d a n ce of an unwa nted pre g n a n c y

or STD ) .

• Media advo c a c y a ctivities employ mass media to adva n ce a public policy initiat i ve 

or messa ge , frame the debat e , and build support for changes in public policy. B y

working dire ctly with local news p a p e r s, t e l evision and cable channels, and radio 

s t at i o n s, media advo c ates t ry to impact the way people t alk and think ab o u t a 

s o ci al or public policy initiat i ve.

• Media litera c y p ro g rams teach young people to anal y ze and understand media 

m e s sa ge s, and empower them to make decisions independent of the media’s ove r

whelming influence. Young people learn how pro g rams and adve rt i s e m e nts are

d eve l o p e d , and what s t rategies pro d u cers use to make media messa ges more

p e r s u a s i ve.
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Ca l Pa rt n e r s, a Ca l i fornia partnership of

community substance abuse preve nt i o n

o rga n i zat i o n s, b e gan a campaign in 1998 to

co u nter pro - a l cohol messages and to pro-

mote the true meaning of the Mexican hol-

i d ay Cinco de Mayo, a family holiday of

re m e m b ra n ce. The campaign began with a

l i s t of go a l s :

• P romote alcohol- and to b a cco - f ree Cinco

de Mayo ce l e b rat i o n s .

• Re p l a ce alcohol and to b a cco sponsors of

h o l i d ay eve nts with other sponsors.

• E n co u ra ge responsible serv i ce of alco h o l i c

b eve ra ges at the ce l e b rations where alco h o l

is serve d , and enco u ra ge abstinence or mod-

e rate consumption among part i c i p a nt s .

• M e e t with alcohol and to b a cco distribu-

tors and retailers to enco u ra ge them to

m a r ke t responsibly during Cinco de Mayo

and not to marke t i t as a drinking holiday.

• Foster ge n e ral awa reness of the t r u e

meaning and family nat u re of Cinco de

M ayo.

• Hold public protests of ce l e b rations and

a d ve rt i s e m e nts t h at demean Mex i c a n

symbols and Lat i n o s .

To achieve its go a l s, Ca l Pa rtners designed

an action plan t h at listed activities people

could t a ke part in as individuals or mem-

bers of community agencies or larger co l-

l a b o rat i o n s . Among their sugge s t i o n s :

• Hold a kick- off press eve nt.

• S e c u re endorsements from elected off i c i a l s,

the faith co m m u n i t y, ethnic and health

g ro u p s, and other local orga n i zat i o n s .

• Send letters to and re q u e s t meetings with

eve nt o rga n i ze r s, d i s t r i b u to r s, re t a i l e r s,

and adve rtising outlets (such as news p a-

p e r s, and radio and TV stat i o n s) ,a s k i n g

them not to sell pro d u cts t h at a re marke t-

ed in an objectionable way, or to marke t

p ro d u cts t h at way t h e m s e l ve s .

• Seek sponsorships for alternat i ve ,a l co h o l -

f ree eve nt s .

• Ask local beve ra ge co nt rol re p re s e nt at i ve s

or local authorities to decline licenses fo r

ce l e b rations with re co rds of past p ro b l e m s

due to alcohol ava i l a b i l i t y.

• Co m m u n i c ate with co m m u n i t y, h e a l t h ,

and business re p o rters at TV and radio 

s t ations and local newspapers about t h e

m i s s i o n .

• Hold public eve nts t h at p raise support e r s .

• P romote safe and positive ce l e b rat i o n s .

• P ro t e s t ce l e b rations and adve rt i s e m e nt s

t h at a re object i o n a b l e.

• Vo l u nteer to help police depart m e nt s

administer and monitor responsible 

b eve ra ge serv i ce at ce l e b rations serv i n g

a l co h o l , and to promote awa reness among

at t e n d e e s .

Ca l Pa rtners act i vely distributes info r m at i o n

to help people join its campaign, i n c l u d i n g

a brief histo ry of the true meaning of Cinco

de Mayo, and re s e a rch on the effe cts of

a l cohol on Lat i n o s .

Communications Illustration

Partnership Counters Pro-Alcohol Messages Associated

with the Mexican Holiday Cinco de Mayo14
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H i s to ri c all y, schools have played an import a nt role in preve nting substance ab u s e

among young people. Schools offer opportunities to reach the most c h il d ren and 

also serve as import a nt settings for specific at- risk gro u p s, such as chil d ren with 

b e h avior problems and learning disab il i t i e s .P reve ntion education pro g rams can

i m p a rt k n ow l e d ge and develop skill s, though re s e a rch shows t h at alone t h ey are

i n s u ff i ci e nt to pro d u ce fa r- reaching and long- lasting change.1 5 Besides school-based

h e alth and preve ntion education for student s, e d u c ation and t raining effo rts aimed

at adults who int e ra ct with youth also co nt ribute to preve nt i o n .

Ed u c ation strategies are most l ikely to be effe ct i ve if t h ey do one or more of the fo ll ow i n g :

•   Foster young people’s soci al skills and at t a c h m e nt to the school and co m m u n i t y

•   Include an educat i o n al co m p o n e nt for pare nt s, with info rm ation ab o u t d rugs 

for both them and their chil d re n

•   Fo cus on t raining servers and other adults to improve selling and serving 

p ra ct i ce s

Thinking, Social, and Resistance Skills for St u d e n t s

Ce rtain skills are emerging as cri t i c al to preve nting substance ab u s e ,i n c l u d i n g

e m p at hy and perspect i ve t ak i n g, s o ci al problem solving, a n ger manage m e nt o r

impulse co nt ro l , co m m u n i c at i o n ,s t ress manage m e nt and co p i n g, media re s i s t a n ce ,

a s s e rt i ve n e s s, and chara ct e r /belief deve l o p m e nt. I n s t ru ct i o n al pro g rams tend to be

m o re effe ct i ve when t h ey:

•   Reach chil d ren from kinderga rten t h rough high school

•   Reach young people during nonschool as we ll as school hours

•   Use age and cu l t u rally appro p ri at e ,i nt e ra ct i ve teaching mat e ri al s

•   Use a we ll - t e s t e d ,s ci e n ce-based cu rri cu l u m , with detailed lesson plans and 

s t u d e nt m at e ri al s

•   Combine soci al and thinking skills instru ction with re s i s t a n ce skills t ra i n i n g

•  Include an adequate “d o sa ge ” of at l e a s t 10 to 15 sessions per year and another 10

to 15 booster sessions offe red no later than t h ree years after the ori g i n al pro g ra m

•   Include peer education co m p o n e nts t h at a re led by student s

•   Offer pro fe s s i o n al deve l o p m e nt or t raining opportunities for school fa culty and staff

Education and Professional Training for Ad u l t s

Ed u c ation for adults can play a significant role as we ll ; public education can ra i s e

awa reness among broad numbers of people and strengthen env i ro n m e nt al

a p p roaches to preve nt i o n . For instance :

•   Server t raining pro g rams can teach bartenders and wa i t s t a ff to avoid serving 

minors and intox i c ated cu s to m e r s .

•   Merc h a nts can be educated ab o u t the laws and penalties for selling al cohol or      

to b a cco to undera ge cu s to m e r s .

12
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High-risk (or “binge”drinking—the prac-

tice of consuming multiple drinks over a

short period of time) is a serious problem

at colleges and universities nationwide. A

1993 national survey of more than 17,000

students at 140 four-year colleges and uni-

versities, conducted by the Harvard School

of Public Health, found that 44 percent of

the students surveyed were high-risk

drinkers.17 Alcohol-related deaths on cam-

pus have figured prominently in the news

in recent years, along with exposés on date

rape,drunk driving, and other dangerous

behaviors associated with high-risk drink-

ing. Campus enforcement of a minimum

drinking age is difficult,as students of all

ages host parties, and the number of

enforcement personnel is limited.

In 1991,Stanford University received a three-

year grant from the California State Office

of Traffic Safety to reduce problems related

to student drinking by encouraging respon-

sible alcoholic beverage service. The

Stanford Community Responsible

Hospitality Project aimed to encourage

members of the Stanford community to

party safely and to present a clear and con-

sistent message of responsible drinking

(where legal) and hospitality. The project

had five important strategies:

• Developing a group of trained student

peer educators, called the Party Pro’s.

Serving as consultants to students who

were planning parties, the Party Pro’s

offered help in selecting themes, enter-

tainment,decorations, food,and bever-

ages, as well as in budgeting, fund-raising,

and promoting the parties.

• Training peer educators to ensure that

their fellow students were familiar with

State and campus alcohol policies and

laws, and to help student groups such as

fraternities and sororities develop policies

for their social activities.

• Training student bartenders, as well as

sober party monitors to oversee the

guests.“Escort coordinators” were also

trained to ensure that guests used desig-

nated drivers or had other safe transporta-

tion at the end of the evening.

• Sponsoring quarterly Event Planning Fairs,

with presentations on liability issues and

school policies.The Fairs included a trade

show where local businesses—such as disc

jockeys, party suppliers, caterers, and

florists—promoted their services.

• Establishing the Hospitality Alliance with

local businesses and public safety officials,

who agreed to promote responsible drink-

ing and beverage service—and to occa-

sionally take action against those who did

not. For example,student members of the

Alliance joined with a local restaurant to

voice complaints about another local

establishment’s ads in the campus news-

paper, offering 25-cent shots; the ads were

subsequently dropped.

Findings from the project showed a 

positive change in the university’s drinking

environment; students were holding small-

er and more controlled parties, using sober

monitors and trained bartenders, checking

IDs, and serving food and nonalcoholic

beverages. Even after the Office of Traffic

Safety funding ended,the Party Pro’s and

the Hospitality Alliance continued to

function at Stanford.
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Re s e a rch has begun to ve ri fy the notion t h at m o n ey and effo rt s p e nt early in the life of

a fa m ily may re s u l t in more effe ct i ve preve nt i o n , yield more positive outco m e s, a n d

u l t i m ately co s t S t ates and communities less.

Early int e rve ntion includes such strategies as scre e n i n g, a s s e s s m e nt , re fe rral ,a n d

t re at m e nt of youth at risk for substance abuse and re l ated risk fa cto r s ; home visita-

t i o n ; early education (e. g. , Head Start ) ;s t u d e nt a s s i s t a n ce pro g ra m s ;e m p l oyee assis-

t a n ce pro g ra m s ; and t re at m e nt and counseling serv i ce s . Early int e rve ntion oft e n

fo cuses not only on the mother- c h ild int e ra ction and the needs of the chil d ,b u t al s o

on the psyc h o l o g i c al needs of the mother, e s p e ci ally her sense of mastery and co m-

p e t e n ce. I t can also address the life situations and stressors t h at can int e rfe re with

p a re nt s ’p o s i t i ve adaptation to pre g n a n c y, b i rt h , and the early care of their chil d .

Some import a nt findings ab o u t the effe cts of early int e rve ntion come from re s e a rc h

on juve n ile crime and delinquency, which has implications for substance abuse pre-

ve ntion as we ll . Studies find t h at w h ile the more t roubling risk fa ctors may beco m e

ev i d e nt a fter chil d ren reach adolesce n ce , the most c h ronic and serious offe n d e r s

o ften show signs of ant i s o ci al behavior as early as the preschool ye a r s .

Early Int e rve ntion Strategies are more likely to be effe ct i ve if t h ey do one or more of

the fo ll ow i n g :

• Ta r ge t fa m ilies co n s i d e red at risk for using, or who are al re a dy using, al co h o l ,

to b a cco, and other dru g s

• Include skill - b u ilding co m p o n e nts for both pare nts and chil d re n

• I d e nt i fy and build on the strengths of the fa m il y

• Offer ince nt i ves for part i ci p at i o n

• S t ri ve to be cu l t u rally appro p ri at e

• A d d ress the re l ationship between substance abuse and other adolesce nt

h e alth issues

Early Intervention Fact Sheet



I Can Problem Solve (ICPS) at MCP

Hahnemann University in Philadelphia,

Pe n n sy l va n i a , was developed by Dr. My r n a

B. S h u re. I t is both a preve nt i ve and a re h a-

b i l i t at i ve pro g ram to help children fro m

p reschool to grade 6 re s o l ve int e r p e r s o n a l

p roblems and preve nt a ntisocial behav i o r.

S p e c i f i c a l l y, I CPS focuses on impat i e n ce ,

a gg re s s i o n , ove r-e m o t i o n a l i t y, and social

w i t h d rawa l . The pro g ram has been ex t e n-

s i vely eva l u at e d .

“ We have found t h at i t m a kes a diffe re n ce

when children are invo l ved in the pro ce s s

of thinking about w h at t h ey ’re doing, a s

opposed to re ceiving demands, co m m a n d s,

even sugge s t i o n s, even ex p l a n at i o n s, ”s ays

S h u re. “Instead of the adult doing all t h e

talking and all the thinking for the child,

the child is doing the t h i n k i n g, with guid-

a n ce from adults.”

I CPS is available for t h ree leve l s :p re s c h o o l ,

k i n d e rga rten and primary gra d e s, a n d

i nt e r m e d i ate element a ry gra d e s . Initial 

lessons focus on defining vo c a b u l a ry and

making sure t h at c h i l d ren understand spe-

cific wo rd s, t e r m s, and co n ce p t s . To do t h i s

c h i l d ren may play games but the ga m e s

also teach them basic vo c a b u l a ry t h at w i l l

help them later on to settle disputes. Fo r

i n s t a n ce ,c h i l d ren learn the wo rd pair

“ b e fo re and aft e r.” T h ey may play ga m e s

with the wo rd s, making up funny exa m p l e s

t h ey like , such as, “I cannot brush my t e e t h

b e fo re I ge t o u t of bed in the morning.”

O n ce t h ey ’ve mastered the meanings of

the wo rd pair, t h ey can begin to apply t h e

ideas of “ b e fo re and aft e r ” to disputes t h at

o ccur—such as when a teacher asks, “ W h at

happened befo re Peter hit yo u ? ” (instead of

the more t raditional question, “ Pe t e r, w hy

did you hit L u ke ? ” ) . Peter now co n n e cts t h e

wo rd “ b e fo re ” with the fun he had with t h e

wo rd , and he’s more likely to answer t h e

q u e s t i o n .

I CPS, while it co n ce nt rates on co n ce p t s,

co g n i t i o n , and re a s o n i n g, also focuses on

c h i l d re n’s fe e l i n g s, helping the children see

co n n e ctions between feelings and act i o n s

and thus changing how t h ey act. O b s e rve r s

of the pro g ram see t h at the childre n , ove r-

a l l , b e come much calmer and quieter, a n d

t h at the classroom env i ro n m e nt b e comes a

m o re understanding and peaceful env i ro n-

m e nt for learning. Eva l u ations showed t h at

a year of t raining was effe ct i ve in enhanc-

ing both co g n i t i ve problem-solving and

b e h av i o ral skills. C h i l d ren in the pro g ra m ,

co m p a red to a co nt rol gro u p, s h owed 

fewer high-risk behav i o r s, i m p rove m e nt

in pro-social behav i o r s, and better t e s t

p e rfo r m a n ce (suggesting t h at c h i l d re n

whose behavior improved could co n ce n-

t rate on the t a s k- o r i e nted demands of 

the classro o m ) .

Early Intervention Illustration

An Effective Program Teaches Children a Problem-Solving Approach

to Guiding Their Behavior and Resolving Their Differences
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I n cre a s i n g l y, schools and communities are working to gether to inco rp o rate re cre at i o n al ,

e n ri c h m e nt , and leisure activities into their approach to preve nt i o n .D rop-in re cre at i o n

ce nt e r s, a ft e r-school and we e kend pro g ra m s, d a n ce s, community serv i ce act i v i t i e s,

t u to ri n g, m e nto ri n g, and other eve nts are offe red in these pro g rams as al t e rn at i ves to

d a n ge rous act i v i t i e s, such as substance abuse and violence. W h ile many al t e rn at i ve

a p p roaches have not been eval u ated with ri g o r, re s e a rchers have learned some val u-

able lessons ab o u t e l e m e nts t h at i n crease an appro a c h’s like l ihood of succe s s .

A l t e rn at i ve strategies are most l ikely to be effe ct i ve if t h ey do one or more of 

the fo ll ow i n g :

• Ta r ge t youth at high risk who may not h ave adequate adult s u p e rvision or acce s s

to a va riety of act i v i t i e s

• Ta r ge t the part i cular needs and assets of individual s

• P rovide int e n s i ve approaches t h at combine many hours of invo l ve m e nt w i t h

a ccess to re l ated serv i ce s

Re s e a rchers conclude t h at al t e rn at i ve approaches alone are not enough to preve nt

s u b s t a n ce abuse among yo u t h .E n ri c h m e nt and re cre at i o n al activities must b e

p a i red with other strategies t h at h ave been proven effe ct i ve , such as policies t h at

re d u ce the ava il ab ility of al co h o l , to b a cco, and other dru g s, as we ll as soci al and per-

s o n al skill- building instru ct i o n .N eve rt h e l e s s, ce rtain al t e rn at i ve approaches have

p roven to be successful in meeting the needs of young people at risk— the fo ll ow-

i n g,in part i cu l a r:

• M e nto ring pro g ra m s re l ated to re d u cing substance use and increasing positive

attitudes towa rd others, the future , and the school

• Re c re ational and cultural act i v i t i e s a s s o ci ated with decreasing substance ab u s e

and delinquency by providing al t e rn at i ves to substance use

• Community serv i ce a s s o ci ated with an increased sense of we ll-being and more

p o s i t i ve attitudes towa rd people, the future , and the co m m u n i t y

One way to ensure t h at a ctivities int e re s t and meet the needs of young people is to

i nvo l ve them dire ctly in cre ating the activities and in selecting community serv i ce

o p p o rt u n i t i e s .

Alternatives Fact Sheet



A c ross Ages is a school-based, i nt e rge n e ra-

tional pro g ram in Philadelphia, Pe n n sy l-

va n i a ,t h at has found ways to bring yo u n g

s t u d e nts to gether with older adults and

with their pare nt s, s i b l i n g s, and other fa m i-

ly members. Ta rgeting sixth graders at h i g h

r i s k ,i t s e e ks to increase resiliency and

re d u ce the likelihood t h at s t u d e nts will

d rop out of school, b e come adolesce nt p a r-

e nt s, or use alco h o l , to b a cco, or other drugs.

The co re fe at u re of the pro g ram is t h e

m e nto r i n g co m p o n e nt : recruiting and t ra i n-

ing older adults (a ge 55 and up), a n d

m atching them as mentors with sixth

g rade student s . Empirical ev i d e n ce demon-

s t rates t h at m e ntoring has a positive effe ct

on young live s .M e ntors can help yo u t h

ove rcome personal and social barriers,

expose them to new re l ationships and

o p p o rt u n i t i e s, and assist in the deve l o p-

m e nt of problem-solving and decision-

making skills. “ We provide fairly int e n s i ve

i n - s e rv i ce t raining for our mento r s, ”s ays

A n d rea Tay l o r, principal inve s t i gator at t h e

Ce nter for Int e rge n e rational Le a r n i n g,

Temple Unive r s i t y. “Then we match t h e m

with the students and ve ry carefully moni-

tor the re l ationships during the course of

the school ye a r.”

Trained teachers implement the c l a s s ro o m

co m p o n e nt with students once a week fo r

26 we e ks . The Social Problem Solving and

S u b s t a n ce Abuse Preve ntion modules of

the Po s i t i ve Youth Deve l o p m e nt C u r r i c u l u m

a d d ress such topics as stress manage m e nt ,

peer re s i s t a n ce skills, and substance abuse

and health info r m at i o n .

The community serv i ce co m p o n e nt a r ra n ge s

for students to visit with re s i d e nts in nurs-

ing homes, in keeping with the pro g ra m

p h i l o s o p hy about understanding people

a c ross the life span. S t u d e nts beco m e

p roviders of serv i ce to their elder part n e r s

in the nursing home, as well as the re c i p i-

e nts of serv i ce from their mento r s .

The family co m p o n e nt , which invo l ves par-

e nt s, s i b l i n g s, and other family members of

the students in regular we e kend act i v i t i e s,

is a way of helping families support t h e

m e nto r- youth re l ationships and also ge t

them invo l ved in positive activities with

their childre n .

Eva l u ations over t h ree years show t h at

youth in the full pro g ram we re absent

fewer days of the year and demonstrat e d

g re ater improve m e nts in their at t i t u d e s

towa rd school, the future , and the elderly;

their know l e d ge of older people; t h e i r

sense of we l l - b e i n g ; their re a ctions to situ-

ations involving drug use; and their per-

fo r m a n ce of community serv i ce.

“A c ross Ages is a wo n d e rful pro g ra m , ”

concludes Tay l o r,“and I think it’s had a

t remendous impact on the lives of many,

m a ny children and many, m a ny adults. I t

can work in a school setting, i t can work as 

an afterschool pro g ra m ,i t can work in a

community setting. I t can work in a churc h

s e t t i n g, a n d , as such, I think it has a ve ry

i m p o rt a nt p l a ce in a co m m u n i t y ’s preve n-

tion plan. I also believe t h at i t’s one strat e-

gy, and t h at for a community to re a l l y

a d d ress its drug preve ntion issues, or any

number of things t h at i t has to, p ro g ra m s

h ave to be inco r p o rated as part of a 

b roader design.”

Alternatives Illustration

An Intergenerational Program for Middle-School Students

Combines Mentoring, Classroom Lessons, and Community Service
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Co ll ab o ration part n e r s, S t ate and local preve ntion adv i s o ry board 

m e m b e r s, community leaders, and decision makers at eve ry level can 

co nt ribute to a climate of support for effe ct i ve preve ntion by spre a d i n g

the wo rd ab o u t w h at wo r ks .

H e re ’s what you can do:

• S h a re info rm ation ab o u t e ffe ct i ve preve ntion strat e g i e s with 

co ll e a g u e s .

• Look for opportunities to speak to State and local gro u p s, for 

exa m p l e , S t ate chapters of nat i o n al associ ations and orga n i zations 

and vo l u nt a ry associ at i o n s, and chamber of co m m e rce and other 

business gro u p s .

• S p e ak up for env i ro n m e nt al strat e g i e s . Lend your support to policy,

e n fo rce m e nt , co ll ab o rat i o n , and co m m u n i c at i o n s — four of the stro n ge s t

s t rategies for preve nting substance ab u s e.

• P romote the idea of “multiple strat e g i e s, in multiple settings, t a r ge t e d

towa rd a common goal .” Look for ways to int e g rate strategies in yo u r

e ffo rts to tackle a tough local pro b l e m , such as undera ge drinking or

m a rijuana use.

•  Track bills int ro d u ced in the legislat u re , and lend support to any t h at

w ill strengthen preve nt i o n . Po l i c y, e s p e ci ally policy in the fo rm of 

l e g i s l at i o n , is one of the most p o t e nt fo rces in preve nt i o n . Le g i s l ato r s

and other significant d e ci s i o n - m akers in the State are in a unique

position to change the env i ro n m e nt ; t h ey can examine the laws t h at

a ffe ct the ava il ab ility and use of al co h o l , to b a cco, and other dru g s, a s

we ll as support n ew ones.

•  Look for opportunities to begin or support co ll ab o rat i o n . A t t h e

S t ate or local leve l , co ll ab o ration among a ra n ge of part n e r s —

a ge n ci e s, o r ga n i zat i o n s, and strong leaders—can address the need

for systemic change in the way t h at p reve ntion wo r ks .

Q: What Can You Do To Support Prevention

That Works?

A: Talk About What Works.

1
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C S A P ’s Decision Su p p o rt System (DSS) at ht t p : / / www. p reve nt i o n d s s . o r g

p romotes sci e ntific methods and pro g rams for substance abuse 

p reve ntion for use within communities and State preve ntion sys t e m s .

You can reach CSAP’s No rtheast CAPT by calling (888) EDC-CAPT.

You can co nt a ct the fo ll owing person in your Stat e :

Co n n e ct i cu t—Dianne Harn a d ; p h : (860) 41 8 -6 8 2 8 ;

e - m a il :d i a n n e. h a rn a d @ p o. s t at e. ct. u s

D e l awa re—Jack Ke m p ;p h : (302) 57 7 - 4 46 5, ex t. 46 ;

e - m a il : jke m p @ s t at e. d e. u s

M a i n e— W illiam Lowe n s t e i n ; p h : (207) 287 -6 4 8 4 ;

e - m a il :w ill i a m . l owe n s t e i n @ s t at e. m e. u s

M a ry l a n d— E u genia Co n o ll y; p h : ( 410) 767 -6 9 1 2 ;

e - m a il : co n o ll ye @ dh m h . s t at e. m d . u s

M a s sa c h u s e t t s— S t eve Ke e l ; p h : (617) 624-5 1 41 ;

e - m a il : s t e fa n o. ke e l @ s t at e. m a . u s

N ew Hampshire— A l i ce Bru n i n g ; p h : (603) 27 1-6 1 1 1 ;

e - m a il : ab ru n i n g @ dh h s . s t at e. n h . u s

N ew Yo r k—John Ern s t ; p h : (518) 485-2132;

e - m a il : e rn s t @ o a sa s . s t at e. ny. u s

N ew Jersey— B a rry Hant m a n ; p h : (609) 292- 4 41 4 ;

e - m a il :b m h @ dh . s t at e. n j . u s

Pe n n sy l va n i a—Joseph Powe ll ; p h : (717) 787 - 2 6 0 6 ;

e - m a il : j p owe ll @ s t at e. p a . u s

Rhode Island— S h e ila W h al e n ; p h : (401) 46 2-56 8 5 ;

e - m a il : sw h al e n @ m h r h . s t at e. ri . u s

Ve rm o nt— M a rcia LaPlant e ; p h : (802) 651-1 56 0 ;

e - m a il : m a rci a @ a d a p. a d p. s t at e.vt. u s

Q: How Can You Get More Information?

A: Contact CSAP, CSAP’S Northeast CAPT or a Leader

in Your State
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